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https://www.cnn.com/2019/04/05/economy/march-jobs-report/index.html
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https://content.yudu.com/web/2r8b9/0A2rlk8/Welcome/html/index.html


https://www.bloomberg.com/news/articles/2019-04-29/u-s-march-consumer-spending-picks-up-as-core-inflation-cools


https://www.ustravel.org/sites/default/files/media_root/document/outlook-back-page.html#domestictravel
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January 2019  – ABA (American Bus Assoc.) Marketplace in Louisville, KY.
▪2nd year to host “Branson Ice Cream Social” sponsorship at ABA  for 3,000 delegates
▪A Branson Dine-Around in Louisville, KY for 150 attendees -Tour Operators and Branson 
partners with Branson entertainment provided by the Clay Cooper Show performers.

February 2019  – TMEA  (Texas Music Educators Assoc.) in San Antonio, TX.
▪A Branson trade show section with 14 Branson booths  promoting student travel 
▪A Branson Dine- Around  for 100 attendees, - music educators, student tour operators and 
Branson partners. Promoted Music Director FAM generated 10 MD applications.

February 2019  – SYTA Summit in Colorado Springs, CO.
▪2 full days of meetings, networking & educational sessions with student tour operators.

February 2019  – Travel South Domestic Showcase in Myrtle Beach, SC. Sales Conf.
▪ 2 full days of marketplace appointments with 48 travel planners
▪A Branson Dine-Around for 60 tour operators and Branson partners

March 2019  – YMRC (Your Military  Reunion Connection) Baton Rouge, LA.
▪Two days of appointments with 20 military reunion planners
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